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Survey given to students enrolled in Fall 2023 courses

* 192 completed the survey
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University

University of Calgary

University of Alberta

w

8.02

Mount Royal University - 7.29

Concordia University of Edmonton - 4.17

Athabasca University F 3.65
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Language

Japanese 26.70

French
Spanish
German
Chinese

Italian

Language

Irish
Russian
Arabic
Korean
Latin
ASL
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Type of learner

Late learner 81.6

Early learner 10.0

Heritage speaker . 6.8

Type of learner

Native speaker I 1.6

0.0 100 20.0 30.0 400 500 60.0 70.0 80.0 90.0
Percentage of Students

UNIVERSITY OF
CALGARY



Requirement

No 72.4

Other - 3

Major F 6.
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No requirement: 49.48 % (95)
Requirement: 50.52 % (97)

Major/Minor
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Previous Travel
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Main motivation

Travel 47.92
Career

Program requirement/credits required
Pop culture

Literature

Heritage (family background)

Main Purpose of Language Learning

Friends who speak this language

Other
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Other motivation

Personal interestin this language
Improve language skills

Past experience |learming this language
Funtolearn

Family living abroad

Better understand history

Similar to another language | know

Other Main Purposes of Language Learning

Learn aboutthe cutlure
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Desired courses

Cultural studies 58.4

Language focus 6.3
Translation and interpretation
Social/Historical studies
Literature

Language instruction

Linguistics

Upper Level Language Courses

Special topics from an instructor's expertise

Other
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Future or current language use

j 711

Travel

Work
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52.4

62.6

Personal connections

uturaimedis [ <7
Education/Research _ 18.2
Social media _ 15.5

Other

Areas Where the Language is or will be Used
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Travel

To travel abroad

To speak with locals

To better understand the L2

To practice the L2

To better appreciate the culture
To better navigate the place

To visit family/friends abroad
Tolive abroad

To study abroad

To travel more independently
To work abroad

To feel more comfortable abroad
Tohelp fellow travellers

To make friends

Travel
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To use the L2 professionally

To communicate inthe workplace
To work abroad

Toincrease employability
Toteach the L2

To communicate with patients

Work

Towork as a translator
Towork in the government

To communicate with students
Toteach ESL

Towork in French-speaking Canada
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Personal connections

To speak with family/friends
To reconnect with heritage
To visit family/friends abroad
To make new friends

To raise bilingual children

To connect with people from different backgrounds

Personal connections

Tovolunteer at heritage events
Toteach the L2 to family/friends

To better hostinternational students
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Cultural Media

15

Cultural media

To watch TV/movies
To listen to music
Towatch anime

For general media use
Toread literary books
Toread mangas

To play games
Toread the news

To listen to podcasts

To understand family heritage
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Education/Research

To pursue postgraduate studies

To study abroad

w

To conduct research

N

To study personal interests

To study in French-speaking Canada

Education/Research

To understand family's heritage

For its general benefits
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Social media

To read Twitter/Facebook posts

To stay in contact with friends

To follow foreign influencers

To connect with my foreign followers

To explore foreign social media

Social Media

Toread the news
To speak with native/L2 speakers
For general L2 practice

To connect with L2 learners
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Counts instead of

percentages
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University

University of Calgary

University of Alberta

Mount Royal University

University

Concordia University of Edmonton

Athabasca University

19

10

20

30

40 50 60
Count of Students

70

80

90

100

UNIVERSITY OF
CALGA



Language

Japanese
French
Spanish
German
Chinese

Italian

Language

Irish
Russian
Arabic
Korean
Latin
ASL
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Type of learner

Late learner

Early learner

Type of learner

Heritage speaker

Native speaker
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Requirement

Not Required
5 Minor - 25 .
= No requirement: 49.48 % (95)
3 Requirement: 50.52 % (97)
z Other - 15
Major F 12
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Previous travel

Yes

Unspecified

No

Travelled to a place where the language is spoken
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Main motivation

Travel

Career

Program requirement/credits required
Pop culture

Literature

Heritage (family background)

Main Purpose of Language Learning

Friends who speak this language

Other
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Desired courses

Cultural studies

Language focus

Translation and interpretation
Social/Historical studies
Literature

Language instruction

Upper Level Language Courses

Linguistics
Special topics from an instructor's expertise

Other
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Future or current language use

Travel

Work

Personal connections
Cultural media
Education/Research
Social media

Other F 8 ‘
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